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Ballincollig Basketball Club Media Policy   

 
Policy Aim  
  

The aim and objective of this Policy is to provide guidelines for all members of Ballincollig Basketball Club members, 

including associated administrators, and volunteers in the effective and productive use of media channels, including 

social media, to promote and grow the sport of basketball.  

  

Policy Statement  
  

• The Ballincollig Basketball Club social media Policy requires members to use media, including social media, 

in a productive and positive manner that promotes the sport of basketball and affords respect to individuals and 

organisations involved in the sport, at all times.  

• Ballincollig Basketball Club promotes the practice of positive engagement and interaction with the media and 

encourages all persons bound by this policy to use media channels, including social media, appropriately.  

• Ballincollig Basketball Club views all interaction and engagement with the media as a key method of 

communicating with fans, stakeholders and the wider public.  

• This interaction includes, but is not exclusive to, the promotion of events, local and national leagues, the 

national teams, individual clubs, players, and other events.  

• Ballincollig Basketball recognizes that social media has moved towards the forefront in communicating and 

engaging a growing fan base, and treats all social media content whether written, photographic, video, or audio, as 

public comment which is accessible to all.  

• Caution is advised, if social media is not used in a responsible manner it can lead to untold damage. 

Everything that is written or uploaded onto social media can be used in a court of law, consider your digital imprint 

and its potential implication. A club must adhere to laws, such as copyright and libel.   

 
   

Social Media Brand   
Use of social media is important for a club’s brand and reputation; it can lead to growth in interest and participation. 

It can help tell the positive stories about your club. It is also a vehicle to get information out to a wide audience – 

club members, volunteers, supporters, and the community.   

The Club uses interactive online social media to better engage with its Members (Followers) and the wider 

Basketball Community. Through this medium, the Club seeks to build a stronger and more personal connection 

with its Member (Followers) to share information and to welcome feedback and ideas to improve content. 

   

   

Ballincollig Basketball club should have consistent logos and branding (such as club crests) across its social pages 

The club uses Twitter, Facebook, 2 Instagram accounts (one for the Club and one for Super League)  and 2 

website domains https://ballincolligbasketball.ie/  and https://www.ballincolligbasketball.com/ 

 

  

  

https://ballincolligbasketball.ie/
https://www.ballincolligbasketball.com/


 

 

Control of Social Media Accounts  
   

• Dedicated personnel run our accounts. This is to ensure that voice and tone remain consistent, along with 

knowing the guidelines outlined in this document. The main responsibility for this is with the clubs P.R.O. but 

he/she is not the only person with access or responsibility for what is posted.   

• Security – Passwords are held/known only by those allocated with responsibility for social media accounts. 

Passwords should be changed at least every 6 months.   

   

Social Media Content   
   

• Social responsibility – your social media channel is representing your club, its members, volunteers, and 

local community.   

• Player/Coach/Member responsibility – if you have a personal social media account you are reminded of your 

association with club, particularly in their club is mentioned in their profile description. Consider enforcing 

the following ‘all opinions expressed are my own and not those of my club’. Due care must by taken any 

player/coach/member when it comes to the content of any post on their profile.   

• Please note: The Club will not tolerate any of the following on its social media pages and comments will be 

removed if found to be in breach:  

 

▪ Any form of discrimination  

▪ Defamatory material  

▪ Offensive or inappropriate comments  

▪ Obscene or racist content  

▪ Personal attacks, insults, or threatening language  

▪ Material infringing copyright or intellectual property rights.  

▪ Material in breach of privacy or confidentiality obligation 

▪  Comments that suggest or encourage illegal activity. 

 

• ‘Liking’ content – if ‘liking’ external content from other clubs/organisations, societies or brands, consider 

whether the content is appropriate. Liking can be seen as an endorsement and can lead to reputational 

damage.   

• A retweet can be seen as an endorsement – caution is advised when retweeting/re-posting external content.   

• Private – the internet is public, even ‘private’ areas of social media can be made public; caution is advised.   

• Deleting content – once published online it is permanent. It is impossible to wholly delete content, it may 

have already been saved by an external party via a screen shot.   

• If you see the club is receiving negative commentary/posts on your social channels, refer the matter to a 

designated senior member of your club. Consult whether to respond and if so, how to do so.   

• If the club is receiving commentary on your social channels which could be deemed as harassment, 

defamatory or a breach of the law, the matter will be referred to a member of the Gardai.   

   

   

A social media post is the expression of the entire club, take time to review any post written, pause 

before you publish. If it doesn’t look right – rewrite (or delete). 
 

   

Libel laws   
• Adhere to libel laws outlined in the Defamation Act’s in the Republic of Ireland and Northern Ireland. 

Expressions of opinion can lead to a defamation case.   

• As previously mentioned, a retweet can be seen as an endorsement. A retweet of a defamatory post is 

defamation,   



 

 

 
GDPR   

• Use of personal information/data – consider GDPR, do not publish someone’s contact details or personal 

information on your social platform, unless consent has been granted. All club members agree on registration 

that the club can use photos and videos for training and club promotion on social media.   

   

Copyright  

• Use of music in content is subject to copyright. Use of music on a social post it may be subject to royalty 

payments.  Instagram and Facebook allow for short clips of selected music to be used. 

• Imagery is also subject to copyright if using from external sources. Ensure it is a ‘rights free’ image or has 
been pre-sanctioned for use.   

• Video – broadcasters pay for rights broadcast rights, unless you have paid for it or have been pre-authorised 

to re-publish, do not use.    

• USG (User-Generated Content) - permission must be granted from the original publisher before it appears 

on your social channels, with a credit to the original publisher mandatory. Consider verification of the content, 

to ensure its accuracy and authenticity.   

   

Minors   
• Permission must be granted for the publication of still or video images of minors, those under  

18. This includes live streaming or posting in the aftermath.    

• Permission must also be sought for any interview clips.   

 

Other   
• Confidential information about the club, league, governing body and other stakeholders or associated 

partners within the game, such as sponsors, must not be published.  

• Active legal disputes/court proceedings – social media commentary must be avoided prior to or during any 

active dispute/court proceeding due to a risk of prejudice.    

 

  



 

 

Use of photographic and filming equipment  
• Ballincolig Basketball Club prohibit the taking of photographs or video recordings during sporting activities 

for all UNDERAGE events involving Ballincollig Basketball Club unless all parents of both teams participating 

have given permission. Coaches of a team seeking to photograph, or video should contact the Ballincollig 

coach with adequate notice so that they can liaise with the parents of the players. 

• Parents/guardians want to be able to celebrate the achievements of their children when taking part in 

Basketball through photography/videography and Ballincollig Basketball Club will also want to promote their 

activities to encourage increased participation. Ballincollig Basketball Club does not advocate the banning 

of photography but recommends that it is subject to appropriate and proportionate safeguards being in place 

to ensure a safe sporting environment for children and young people. 

• The following guidance will help to ensure that all necessary steps are taken to protect children and young 

people from the inappropriate use of their images in resources and media publications, on the internet and 

elsewhere.  

• Each Club/Area Board/League/Team/Group should follow Basketball Ireland’s media policy in relation to the 

use of images of players on their websites and other publications, as there have been concerns about the 

risks posed directly and indirectly to children and young people.  

• Adults and sports leaders need to work together to prevent those wishing to cause such harm to young 

people. Remember having photographic and filming guidelines is not about preventing parents from taking 

pictures, it is to ensure that only those who have a right to take photographs do so.  

• Anyone concerned about photography taking place at events or training sessions can contact the DSCO. 

The purpose is to reduce the risk of inappropriate, unsolicited attention from people within and outside the 

sport. Group photographs where the club is identified rather than individuals are good for publicity without 

creating a risk to those in the photographs. 

• Mobile Phones Mobile phones are often given to children for security, enabling parents to keep in touch and 

make sure they are safe. In addition, mobile phones allow quick and easy contact, which can make a safe 

and efficient way to carry out club business. However, such technology has also allowed an increase in direct 

personal contact with young people and has been used to cross personal boundaries and cause harm to 

young people. Within clubs there is a need to encourage responsible and secure use of mobile phones by 

adults and young people.  

• As a young person remember: - If you receive an offensive photo, email or message, do not reply, save it, 

make a note of times and dates and tell a parent or DSCO within the club. - Be careful about who you give 

your phone number to and don’t respond to unfamiliar numbers - Change your phone number in cases of 

bullying or harassment. 

• As a Leader remember: - Use group texts for communication among players and teams and inform parents 

of this at the start of the season - It is not appropriate to have constant communication for individual players. 

• Don’t use the phone in certain locations; inappropriate use of your camera phone may cause upset or offence 

to another person, e.g. changing rooms - Treat you phone as you would any other valuable item so that you 

guard against theft. 

• To reduce the risk of inappropriate use, only use images of player in suitable dress. The content of the 

photograph should focus on the activity not on a particular child - Talk to DSCO if you are worried about use 

of images. 

•  Photographers/film/video operators wishing to record an event or practice session should seek 

permission/accreditation with the DSCO, team manager/coach and/or event organiser of session.  

  



 

 

WhatsApp guidelines  

WhatsApp is an instant messaging apps, that uses the Internet to send text messages, images, video, user location 

and audio media messages. It has become very popular in clubs and societies who use them to communicate to 

groups. There are other such apps but on WhatsApp is the only such app used by Ballincollig Basketball Club   

If WhatsApp groups are set up in the name of a club, then the club should have administrator rights to the group. 

WhatsApp group administrators may be responsible for members' content. An admin is automatically the person 

who creates the group. Additional admins can be added if they agree to be one. Group admins then can control 

who is invited to, or removed from, the group chat. Children (U18) should never be part of a WhatsApp group. The 

group should not be used for private conversations with anyone else using the group.   

Dos:  

• Have an adult (Parent Rep/Coach/Manager) set the group(s) up (allowing admin rights).  

• Tell participants what the app is/isn’t to be used for.  

• Inform parents of its intended use.   

• Get the participants to agree to be added to the app 

• Agee how the app is to be used i.e. only basketball orientated content.   

• i.e. training & game schedules/changes etc.  

• Keep language appropriate.   

• Discuss relevant topics only.   

• The group Admin holds the authority to report inappropriate content to the clubs Child Protection Officer 

(CPO).  

  

Don’ts:  

• Use the apps inappropriately.   

• Use the apps to replace formal feedback.  

• Use the apps for non-club messaging.  

• Share grievances about the club, team and/or individual(s) on WhatsApp. 

• Add anyone to that group that does not want to be included.  

 

Infringements  

• A breach of this Media Policy will be a breach of the applicable registered membership.  

• Ballincollig Basketball Club reserves its right to take any appropriate measures with respect to 

infringements of this Policy, including issuing a Take Down notice, imposing other sanctions, and or taking legal 

action for damages.  

  

Amendment/Interpretation  

• Ballincollig Basketball Club reserves the right to amend this Policy, as it deems appropriate.  

• This Document has adopted and adapted Basketball Ireland (BI) Media policy. The most up-to-date version 

of the BI media policy will be the live version on www.basketballireland.ie.  For any policy omissions Ballincollig 

Basketball Club will follow BI guidelines. 

• The Management Committee shall be the final authority with respect to the interpretation and implementation 

of this Policy.  
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